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NEXT 25 YEARS’
NOW TEAM OF 20
TURNOVER JUST UNDER £1M

RUN HOLIDAYS AROUND THE WORLD
FROM THE ARCTIC TO THE ANTARCTIC

SOME GUESTS HAVE TAKEN MORE THAN 30 HOLIDAYS WITH US
REPEAT BOOKING RATE AROUND 80% YEAR ON YEAR
PRODUCT HAS DEVELOPED AS MARKET NEEDS HAVE CHANGED






* What we do is

* Small groups

* Small guide to guest ratio

* Holidays — not education

* House-party atmosphere

* Actually show guests wildlife

* Use local products

 Care — for guests, wildlife, environment and ourselves
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Why did you choos company?
What were the obstacles?
What are the real benefits?

Is it really profitable?

How can we make it a profitable advantage?

Are any of those questions relevant?

estions
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Dictiona f time

Sustainability is
Sustainability relevan
It relies on economic activity
It is not just greening/green-wash

You need to understand the bottom line

What wildlife tourism brings is the environmental side

What raised the awareness was the legislation for Scottish National Parks



of the special qua

* Promote sustainable economic and social development
of the area’s communities

But the crucial part of the legislation is that all four aims
have to be delivered collectively — that’s what makes the
National Park sustainable

Municipality of Hornafjordur, Vatnajokull National Park



If you set out
“Conserve

By finding ways to
“promote the sustainable use of the natural resources”

Through people
“actively understanding and enjoying the area’s
special qualities”

You will automatically

“promote sustainable economic and social development
of the area’s communities”

ge of an area”



Does that

 80% repeat bo
* 90% satisfaction rate
* Increase spend year on year of £200 pp per holiday

* In 2003 CNPA’s research 7% visitors to CNP watched wildlife
* In 2010 CNPA research said it was 18%

* In 2008 VS’s research said that 2% guests watch wildlife

* In 2012 VS’s research said that 30% visitors to Scotland
watched wildlife



What are the r
s it really profitable?
How can we make it a profitable advantage?

ompany?



Minimisi
Guests’ decisi
Believe it — do it
If we are sustainable — environment could be sustainable






